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Safe Exchange
Creative Review

Process and FAQ

from “ew”
to “ahhh”

Safe Exchange Pl'OteCtS Y()lll' An over reliance on Al in the traditional programmatic ad review process puts
publishers at risk of compromising their brands. Through its proprietary multi-

Brand and YOUI‘ CuStomers WIth tiered creative review process, Safe Exchange takes a human centric approach
Real People to brand safety.
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New creative is fingerprinted and put into holding. Ads are prefiltered based on inventory specs.
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Safe Exchange team reviews each ad in its entirety. Once creative has been filtered in initial review process,
it is stored in our database.

Approved Ads

Reviewers verify and update IAB category and Advertiser name.

Creative is then filtered for ad category, content, and tone. Subsequent presentations of the same creative require only a confirmation

of approved status.

Keeping Publishers and Audiences Safe with Safe Exchange

Most programmatic platforms rely on self-declared IAB advertiser categories to filter ads. This creates serious brand safety issues for
Publishers and Audiences alike as categories can be misrepresented or incorrect and often aren't granular enough to be fully effective.
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Safe Exchange is owned by A Parent Media Co. Inc.




